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What is I’Académie du Vin?
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Wine consulting and wholesale business for restaurants
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Seven strong points
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Wine as the key point for high-profitability
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Kazuhito Tanaka / Chief Consultant & Sales Manager

THATI— T 2T 7 WA (VA G
O— R F 2T AT AL E ), JSATREY LY
=, 2000 CART AVEFERE O =7V K =Tk
BEN A E A= T DTV F b RT
NNERBIEOTA U IRE-EHE — T~
F =V AT D, ZOH% RBIERITOT A2
VY NT A T HRERREL, TV T AXZT
v HEE 2 A=y iR FEIERE @ Ek
JEINSTY 2T VL ARG ETEERIR A T
PN CE T, I IAVVERER E R )7 BE P ik 5
Sar YT o7k, BBV T
SR T TN TR ARG TE TS,



SHE

Corporate Information
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Jayer—Gilles (Bourgogne), GAEIC Henri Bonneau, Domaine Gramenon (Rhone)
Maison Sichel, Francois Mitjavile (Bordeaux), Paolo Scavino(Piemonte) etc.
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